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Define your non-profits missions/goals?

Women's Resource Center's (WRC) core
mission is to educate, enrich, and empower
women of all generations. We believe when
a client succeeds, their families and com-
munities prosper. Our programming in-
cludes mental health counseling, career
development, resource advising, education-
al scholarships, financial education, well-
ness support groups, and more, aiming to
strengthen our client's financial and emo-
tional stability. On average, we serve 3,000
women a year in a WRC program and pro-
vide another 6,000 referrals to one of our
community partners.

The funding from this grant supported
office supplies and office furniture to offset
the essential costs for supplies and equip-
ment for our South County office in Venice.
This will enable us to serve more women
and families in North Port.

Indicators or methods used to measure impact?

We are in receipt of all of the items and have

been using them and in the case of the paper, it

has been utilized.

In terms of progress for our clients. In the past
twelve months, we served 2,849 clients. 831 are

making progress on their goals.

212 clients indicated they have improved
their mental health.

239 clients increased their financial securi-
ty.

118 clients obtained employment.

85 clients secured stable housing.




